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With China's rapid economic development, China's rapid development of modern 
electric power companies, due to their development eventful modern computer 
technology and information management technologies. Thus, with the computer 
software to continuously improve the management level, the development of China's 
power has also improved rapidly, however, the development of the power industry, 
but also a variety of problems appeared, such as low levels of corporate marketing 
power, this is the level of information power marketing decision. In order to improve 
electricity services, strengthen basic power management, power marketing business 
efficiency, establish and improve the electricity business marketing system is very 
necessary. 
In this thesis, the workflow technology and power on the basis of corporate 
marketing, corporate marketing business for the power management system and the 
actual situation of different users of the system functional requirements, build a power 
marketing information management platform system, designed and implemented 
based workflow power marketing information management platform, combed 
marketing business demand side management, business expansion and other business 
processes, workflow models and gives the definition of database storage, workflow 
engine is designed to provide a process required to perform the work environment, 
which can effectively solve the problems such information is not smooth, but also can 
alleviate the diversification of different business processes. Based on workflow 
technology to build power marketing information management platform will be 
integrated with each business unit are to avoid information silos within the enterprise, 
the enterprise internal data and information in a secure and reliable platform for 
unified communication, centralized corporate resources to achieve power 
management, thereby improving the overall efficiency of power enterprises. 
For the power marketing information management platform is a long and wide 















solving practical problems to provide reliable, detailed theoretical basis for the user to 
provide more convenient to use , quicker and more practical approach. 
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